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2024-2025
Program ot Work

Led by Greg Stuart of Harmony Solutions International, The Sunset
Strip Board of Directors dedicated their April 17, 2023, meeting to
strategic planning. After a thorough SWOT analysis of their 2025
Vision, originally set on March 15, 2021, the Board reassessed and
realigned their goals to better fit a rapidly changing landscape.

Fiscal Year 2024-2025 Program of Work for The Sunset Strip BID was a
work in progress at the time last year’s annual report was compiled.
The POW below is what the Board chose to focus on and their progress
to date..

City installed a new welcome
sign at The Strip’s west end \/ Reimagine gateway signage & streetscape

Continue to work with our \/f Improve the BID’s/business’s relationship with the City of West

partners in Economic Dev.
Hollywood

The Haunted Transfer Trolley
was a big success! Bar mewb'. Develop a weeklong/signature event

continue to build awareness VJ Build international brand awareness

The BID is still contemplating
the three bids \/5 Research whether reassessing and/or expanding the BID is viable

Still working with the Sheriff’s

. Asafe S t Stri it
Dept to schedule ‘A safe Sunset Strip/city

To find the best way, the BID i/7, Create a locals program to entice residents out onto The Strip
trying a variety of programs

to encourage locals out onto
SO

o1 YY)

The POW was derived from the Board's

strategic planning retreat 2025 Vision
held on April 17, 20253.




Marketing The Strip

GOALS & DIRECTIVES



https://jj-la.com/
http://canyoncountryla.com/
https://www.luckybreakpr.com/

Website & Social Media

JULY 1, 2024 - APRIL 1, 2025

Google Analytics: thesunsetstrip.com

The top 3 growing and performing pages

are consistently: The Body Shop, thesunsetstrip.com,
and BOA Steakhouse.

e July_‘24: 843 Clicks; 47.2K Impressions

e August ‘24: 590K Clicks; 30.4K Impressions

e September ‘24: 628 Clicks; 30.5K Impressions
e October ‘24: 703 Clicks; 34.9K Impressions

e November ‘24: 319 Clicks; 33K Impressions

e December ‘24: 280 Clicks; 27.1K Impressions
e January ‘25: 239 Clicks; 42K Impressions

e February 25:1.37K Clicks; 108K Impressions
e March ‘25: 1.38K Clicks; 95.1K Impressions
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- THESUNSET STRIP-

Celebrate Cinco de
Mayo on Sunset Strip
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FACEBOOK

INSTAGRAM

Current
Audience: 55,387

Current
Audience: 55,924

Total IMP: Total IMP:
1,743,635 5,188,475
Total Reach: Total Reach:
866,977 3,681,840

New Followers:
+9,351

Total Profile
Views: 99,347

Total Reel Plays:
2,044,478

©)

Top Performing
1G Reel

calle

. merican disc

5 Facts About whisky a Go Go

119,742 Total Views
115,878 Total Reached
447 Likes




Top Performing

Posts, Reels, & TikToks

TOP PERFORMING IG POSTS

174,026 TOTAL REACH 144,286 TOTAL REACH 143,582 TOTAL REACH
176,304 TOTAL IMPRESSIONS 149,115 TOTAL IMPRESSIONS 162,791 TOTAL IMPRESSIONS
69 LIKES 338 LIKES 118 LIKES
4 COMMENTS 17 COMMENTS 17 COMMENTS
5 SAVES 8 SAVES 2 SAVES
e VIDEC VIEWS — the total number of  PROFILE VIEWS — the number  LIKES — the number of unique COMMENTS — the number of
M times all of your videos have been of times your profile was accounts that have favorited your  comments left on your posts.

STRIP

videos,

TOP PERFORMING IG

»

viewed,

SEEN.

REELS

»

& ArtWalk'On Sunset: L Art WalleofiSinset: nl

P Sunsetijew,
W |II\L\ aGo Go :I .'.

119,742 TOTAL VIEWS 116,201 TOTAL VIEWS 112,900 TOTAL VIEWS
115,878 TOTAL REACH 111,850 TOTAL REACH 109,755 TOTAL REACH
447 LIKES B1 LIKES 60 LIKES

THE

SUNSET
STRIP

VIDEOQ VIEWS — the total number of  PROFILE VIEWS — the number LIKES — the number of unique COMMENTS — the number of

times all of your videos have been of times your profile was nts that have faverited your comments left on your posts,

SEEn, viewed,

77,619 TOTAL VIEWS 75,460 TOTAL VIEWS 36117 TOTAL VIEWS
4,276 LIKES 4,141 LIKES 7,97 LKES
207 COMMENTS 7 COMMENTS 63 COMMENTS
896 SHARES 677 SHARES 459 SHARES
283 SAVES 84 SAVES 662 SAVES
VIDEG VIEWS — the total number of  PROFILE VIEWS —the number  LIKES — the number of unique COMMENTS — the number of

THE
M times all of your videos have been 0
STRIP ... ¥

counkry La

your profile was that have favorlted your  comments left an your posts,




lgifluencer Program

The purpose of the Influencer Program is to message and build greater awareness
of Sunset hotels, shopping, restaurants, and bars. Communications are focused on
preparing the visitor for what to expect and the safety protocols businesses are
following.

INFLUENCER ACTIVITY “24-°25 INFLUENCER ACTIVITY ‘23-"24

Total Reach: 10,185,870 Total Reach: 7,660,700

Total # Activations: 80 Total # Activations: 73

Total # Influencers Hosted: 57 Total # Influencers Hosted: 88
Total # Businesses Featured: 45 Total # Businesses Featured: 82
Total # Posts: 269 Total # Posts: 339

TOP INFLUENCERS FEATURED

. Ja’Na Craig - 1.7M

. Tati McQuay - 1.6M

Lars Gummer - 663K
Fernanda Romero - 390K
Galina Antonova - 352K

DS W =

@camila.vilas (37.4K)
X

Prince Street Pizza + Bar Next Door
Likes: 546 | Comments: 38

Influencer list featured is not the full scope of influencers hosted
during this time frame. This is a small sample of CCLA’s top influencers.


https://www.instagram.com/tori.nucci/
https://www.instagram.com/camila.vilas/
https://www.instagram.com/alexdelena/
https://www.instagram.com/tori.nucci/
https://www.instagram.com/tori.nucci/
https://www.instagram.com/tori.nucci/
https://www.instagram.com/tori.nucci/
https://www.instagram.com/tori.nucci/

Influencer Program
Top Performing TikTok Influencer Tags

@cydsimone (113.9K) @thingstodola (4.3K)
X X
FaceGym + The Butcher, The Baker,
The Cappuccino Maker Afterlife Transit Trolley
Likes: 468 | Comments: 16 Likes: 285 | Comments: 2
Shares: 10 | Saves: 51 Shares: 86 | Saves: 76

talked about facials 1 e on a bar crawl |

unset strip?/

canyon counkry La


https://www.tiktok.com/@cydsimone
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Lucky Break PR garnered a total of 69 M ar k e -|- | N g &

pieces of coverage over the past 6
months in top-tier media outlets such P u b | | C Re | a -|-| on S
as The Hollywood Reporter, U.S. News,
The Telegraph, LA Magazine, and
more, with a total reach of 11.8 billion,
equating to over $11 million in ad value
equivalency.

— July 1 - December 31, 2024




26+ BID businesses received coverage through
Lucky Break PR's outreach efforts
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Lucky Break PR built out a contact list for businesses along The Sunset Strip
to foster cohesive communication, reaching over 45 businesses and property
contacts so far.

The regular communication between LBPR and the property teams allowed
the businesses to regularly share their latest happenings, enabled LBPR to
regularly communicate coverage/media opportunities, and provided intel to
share with the Chamber team for newsletters and holiday guides.

Lucky Break PR was additionally able to begin business EPKs (electronic press
kits), which includes all press releases, imagery, and other activations that
businesses share with the team. Lucky Break PR keeps these EPKs on file to
better promote The Sunset Strip.

July 1 - December 31, 2024




Press Coverage

*J REPORTER

SOCALPULSEIL & WORLD REPORT { \( Y)l /{.r'/) ff i m
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[ lollijicood ”.”\mih]g(‘l(‘ll() The Telegrapl) OBSERVER

L.A.

OouUT [YWEEKLY
WEHO TIMES

HAUTE LIVING

Media Hosted

Lucky Break PR hosted various key media at restaurants and businesses along The Sunset Strip to spread
visibility, including but not limited to Ardor, Bar Next Door, Casa Madera, Cavatina, The Den, Katana, LAVO,

Sushi Park, Sunset Tower Hotel, and more.

A

Angeleno E! News Eater LA Freelance (Arrived LA, LA Magazine
Hannah George Jennifer Lavin Cathy Chaplin  Business Insider, PureWow) Joe Siyam
Leila Najafi
Life & Style Los Angeles Times Observer, Thrillist, etc. Robb Report, Uncover LA
Lindsay Hoffman Tiffany Tse Allie Lebos LA Magazine, NY Post Autumn Simon
Linda Laban

July 1 - December 31, 2024




July 1 - December 31, 2024

P r e S S C O V e r G g e MEDIA+ PUBLIC RELATIONS

e Highlights

Che Telegraph LA

An Elevated Guide How California’s city within a BUSINESS FIRST
to L.A.’s Iconic city transformed global culture

Sunset Strip

5 venues and retailers opening along West
Hollywood's Sunset Strip

UNCOVER /.| EATER HAUTE LIVING

4 Restaurants to Try This
Tis the Season: Our Guide to the Best

Holiday Happenings in L.A. for 2024 \SNeetke ns in1L305 AngeIeS: WEST HOLLYWOOD
eptember IHOTEL WEST HOLLYWOOD

The Hautest Hotels In LA By Neighborhood

For highly creative cocktails at a new school

Vit v g S, Do 28 bar: Bar Next Door THE LONDON WEST HOLLYWOOD

OBSERVER Angeleno fos Angeles Times

20 L.A. restaurants offering dine-in and takeout on
Christmas Eve and Christmas Day

17 Essential Espresso

The Best Restaurants for a Martinis In Los Angeles

Burger and Martini in L.A. Bar Next Door

The Tower Bar

ight out in West Hollywood looks more like reveling
tails than partying at clubs, head to Bar Next
Daor. The ambiance is vibrant, the cocktails are stellar and

you cant go wrong with its espresso martini. Giving you the

cha

to opt for bourbon, rye, tequila or rum, the cocktail

shines with espresso, coffee liqueur and vodka,

Cavatina




July 1 - December 31, 2024

Atterlite Transter Trolley

An Immersive Halloween Experience JJ LA

The Sunset Strip’s Afterlife Transfer
Trolley was a free, immersive
Halloween experience that ran on
October 26, 27, 31, and November 1-2,
offering a spooky, hop-on, hop-off
ride along Sunset Boulevard in West
Hollywood.

The trolley was created to bring more foot traffic to The Sunset Strip surrounding
Halloween and to highlight businesses along the 1.5 mile stretch. This event,
produced by JJLA, was part of the city’s annual Halloween festivities and
Carnaval on October 31.

Pieces of . Total Ad ' Broadcast
Coverage IMRIESSionts Viewership




Press Coverage
Highlights

[ ollijicood

REPORTER

Where to Find Spooky, Scary and Hellish Halloween
Attractions in Los Angeles (Before it’s Too Late)
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9 Fun and Cheap Fall Activities to Try This Year
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6. Explore Community Events
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E]MAGAZINE

L.A. Weekend Guide: David
Gilmour, ELO, L.A. Opera's
'Dracula,’ Afterlife Trolley on The
Strip

Plus, Boulet Brothers Halloween Ball, a free family sclence-
art event at the Getty and Hotel Figueroa gets out the vote

Afterlifs Trolloy on the Sunet Strip: Oct. 26-27

i full o8, 7 a1 2 oips uroey
between and businesses which offer Halloween-inspired food and beverages

S@CALPULSE|LA

Loz anadezzr

ORTONIR 24T

UNCOVER A

Tricks, Treats, and Thrills; Our
Ultimate Guide 1o Halloween Events in
L.A.

Transdet Trelley,

Tickete: Free

Online Here

LA’S VERY OWN

KTLA 5 WEEKEND MORN 5

Sunset Strip launches

Afterlife Haunted Trolley in

partnanisp with the City of West bollywoss, The KTLA feam ot 8 posview of the Aeesie troliey

Tt o0 th KTLA 2 BAD

ghescts, Oetadty ciom S ot o 1

Broadcast Segment Here

The Best Halloween Events in Los
Angeles

\ngvlvno

s An Immersive Halloween Experience

Atfterlite Transter Trolley

July 1 - December 31, 2024



https://ktla.com/morning-news/weekends/sunset-strip-launches-afterlife-haunted-trolley-in-weho/
https://drive.google.com/file/d/11f-E6Ql8hrcFdrx3rO5wB9M_nBp76Upk/view

Social Media Coverage
Highlights

? Sunset Strlp,
West Hollvwood ]

TOP Right:

@secret.losangeles
stories: HERE
Followers: 11M

BOTTOM LEFT:

@uncoverlosangeles
STOI’U' HERE 1)nnlthrealenlm,u|lh w
Followers: 5K '

|

Hop Aboard Ihe Sunset stnns

s An Immersive Halloween Experience

Atfterlite Transter Trolley

July 1 - December 31, 2024



https://www.instagram.com/reel/DB1hvhZq1tC/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA%3D%3D
https://www.instagram.com/reel/DBrINA-RDtE/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA%3D%3D

July 1, 2024 - March 18, 2025

PR Coverage to Date

I FY 2024-2025

Press Coverage

e Total pieces of coverage to date: 88
e Total Reach: 15,413,267,321
e Total Ad Value Equivalency: $14,257,272.27

Photoshoots

e Set up and managed a photoshoot to obtain new/updated Sunset
Strip Imagery

Hosted Media

e |BPR hosted a total of 20 media across businesses on The Sunset
Strip from outlets such as Angeleno, PurewWow, LA Times, Robb
Report, Observer, Life & Style, The Quality Edit, Forbes, and more

Formal Press Releases
e Summer on Sunset: HERE

e Haunted Trolley: HERE

Activations

o Afterlife Transfer Trolley


https://drive.google.com/file/d/1NYoBlSFU4Ok173bI9oTNEO-VlsQ44xVz/view?usp=drive_link
https://drive.google.com/file/d/1khi9TLV9pD3qR9iiehWzpK9oxXfy6QZ-/view?usp=drive_link

March 19 - June 30, 2025

Projected PR Coverage

I FY 2024-2025

Activations
e Tequila Sunset - A Long Weekend Cinco de Mayo Celebration

A tequila tasting that takes revelers on a journey of unique
flavors across the Strip. Activated between May 1st and

May 5th, this week of promoted festivities will draw crowds,
create unforgettable moments, and keep the Cinco De

a different business each day.

A custom guide that will help guests navigate through each
establishment involved, maximizing the BID’s marketing
efforts.

When: Thursday, May 1st - Monday May 5th

Business Engagement: Sunset Strip Businesses are
encouraged to participate in order to drive crowds to the
Strip. Hosting Cinco de Mayo-focused events throughout
the weekend will keep customers coming back. Whether it’s
tequila specials, a latin-influenced performance, or a
reimagining of menu items, businesses can really

TARRBIRA ARA.IN lean into the Cinco De Mayo celebration on Sunset Blvd.

AL [:ENTH[I PA' llENTHI]!

Slert All submissions for the Tequila Sunset event are due on
April 11th. All business participation will be highlighted using

digital assets, physical assets, and local marketing.




March 19 - June 30, 2025

Projected PR Coverage

I FY 2024-2025

EVENT LOCATIONS '\

I IHotel 12. BELIEFS Trainer

2. Cupid Lips 13. Soul Cycle

3. Sushiya 14. Katana

4. EDITION I5. The Viper Room

5. Bar Next Door 16. Ron Dorff

6. BOA Steakhouse I7. The Roxy Theatre
1. CasaMadera 18. Skybar LA

8. Hudson House 19. Andaz

9. State Social House 20, The Naughty Pig
10. Whisky A Go Go 2. Sunset Marguis

IL. Groom LA 22. Subway

o Tequila Specials: Businesses are encouraged to create their own tequila-based
specials in theme with the programming

¢ Mariachi Band: A Mariachi band will activate at different participating venues on select
nights

e Salsa Dancing: Salsa Dancers will be activated in different participating businesses
select nights

o Live DJs: Live DJs will be activated in different participating businesses select nights

* Business Integration: JJLA to provide businesses with digital and print assets, along
with a business guide showing all the activities on The Strip

Ongoing Pitch Efforts

e Topics include but are not limited to
o Holiday events/programming
o New & Notable events
o Best Brunches, Dinners, Happy Hours, etc.
o History of The Sunset Strip
o The Ultimate Guide to The Sunset Strip
o Tequila Sunset Initiative

Scouting for Reality TV Opportunities on The Strip

e Selling Sunset - Coordinated a recording for an episode of Selling Sunset at
Casa Madera




Upcoming Events
I Spinning Sunset Vinyl Wax Fair

The Record Fair: We’re turning two ordinary
parking lots into dynamic experiences—
blending community, culture, and
commerce. This fair will feature a daytime
vinyl and music memorabilia market,
showcasing indie record sellers, vintage
clothing vendors, and exclusive band merch.

A curated DJ lineup will set the vibe, while
strategic programming will drive traffic to
participating establishments, creating a
seamless connection between the event
and the surrounding businesses.

v
or i
¥

o T
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Saturday, June 14", from 1pm-7pm

Programming

e Live Vinyl DJ Spinning vinyl records all
day long genre specific to each
activation

e Vinyl selling booths for many vendors
from vintage to current will attract music
lovers city wide - : S \ -

e Guests can purchase merchandise from Fee 3 S
music memorabilia and vinyl to band
tees all in one place

e Sunset Strip businesses are encouraged
to host their own vinyl themed
activations/events in tandem with the
tentpole events. Those interested can
submit a form to be included on the map.

e JJLA to provide businesses with digital
and print assets, along with a business
guide showing all the activities on The
Strip

Location Ideation

Supreme Parking Lot: Punk & Rock
The West lot will be near iconic punk and rock hangouts like Whiskey a Go Go,
Rainbow Bar, and the Roxy

Carney’s Restaurant Lot: Pop & Disco

The East lot will be near popular locations like Chateau Marmont, The Den, and
the Naughty Pig



e-Marketing

The Sunset Strip monthly e-newsletter
contains important news and District
business highlights to make sure our
audience is always up-to-date and
engaged. We continue to innovate the
design and content to highlight the
various sections and businesses within
The Sunset Strip corridor.

SSBID is in need of an upgraded and
redesigned website, at which time the
newsletter would also be overhauled
fueled with the knowledge from our
format testing. The BID Management
Team is working with The Sunset Strip’s
PR/Marketing and Social Media teams
to maximize and ensure value to
Members and a ROl on their
promotions.

o s i s o iy
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On average, from July 2024 through April 2025,
the newsletter was sent to:

e Contacts: 10,425

e Open Rate: 55.8%

e Click Rate: 0.9%

e Sunset Strip Businesses Featured: 12

« Announcements/Meetings/Programs
Featured: 2
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Holiday Promos

& Other Events

July 1, 2024 - March 17, 2025




2024

2025 Holiday Guides

»f
Mm}mjry 2

PUMPYIN DELIG
1 Hotel | 8490 Sunset Blvd | Ong

Superfood Pumpkin Spice Smoo
¥1Kitchan | 7 AM - 3 PM

Pumpkin Spice Old Fashioned
4 Juniper Lounge | 3 PM=11P

Celebrate autumn’s arrival wit
time of day. Whether it's awa
or a pumpkin spice old fashior
your favorite seasonal beve
lacal ingredients.

AV VEAR'S I\-
AV DISCO

DECEMBER 31 | 9 PM - 2 AM | Juniper
Launge

1 Hotel West Hollywood
8490 Suns
310-424-1600

Countown (o the New Year as 1 Hatel
West Hollywaod presents NYE 2025
Secure your spot with aur exclusive
table package—reserved seating.
premium bottle service, delicious
culinary offerings, and a mianight
champagae toast for only the most
refined colebeation,

Enjoy the live 0] sets snd party fauors
provided throughout the night. Reach
aut for Table Patkoge Inquiries. Text or
eail a1 424.343.7096.

FOR TABLE PACKAGES TEXT OR CALL

RING 112025 AT
HARRIE T8 ROOETOP

DECEMBER 31 | 8 PR -2 AM | 21+ |
5140-510K | Harriet's Roaktap

1 Hatel West Hollywood
8490 Sunset Blud
310-424-1600

indulge in an exquisite 5.
Open Bar on this extracrd

throughout the night.

Join us for an unfargemabie New Year's
Eve celebration at Harriet's Rooftop,
where the city ights meet the starry
IENE Skyt Elevate your NYE experience
With panoramic views, chic ambiance.
and an evening filled with excitement
Elevate your evening with our exelusive
VIP packages with exceptional
amenities that capture the essence of
Harriet's renawned hospita nry

TIcKETS .fl’.&L i

WINTER SOUNDS DUTDOOR HOLIDAY CONCERT AT THE
PIAZZA AT PENDRY WEST HOLLYW

DECEMBER 15 | 3-5 PM | All Ages | Free flﬁ 5’7“1'“ f
Pinzza at pendry West Hallywood

8430 Sunset Bivd

‘The City of west Hollywood presents a special
Winter Sounds Free Outdoar Holiday Concert
Celebrating 40 Years of Cityhood!

Corbin jones Big Band Holiday Extravagsnzal

‘The Corbin Jones Big Band parforms 90 minutes.

of swingin’, funky, and emotional renditians of

your fayarite haliday classics. The 22-piece en-
Semble features GRAMMY award winning, nam-
Inated, ana emerging artists allke. Get ready for

fun and truly magical maments, 55 the CJ

makes sure tolet the audiance in on fealing the love.

| 3 | =¥
DEcenoER 244 25 | 129 P | All Ages [ 55511000 CHRISTMAS DINNER AT
Baxwoad at The London West Hollywasd
1826 N $an Vicente Bivd THE LONDON WEST HOLLYWOOD
o

| ONLINE

This Christmas,
Imyics famiy snc (s (o colsbats chs (ssve 365500
aver & three-course prix fix diny

Their signature restaurant, Boxwood at The Londen West
Hollywood, will be offering guests o delicious and festive
mealcrated by Execue Chef Anthory Keené wih meny
items featuring starters Iike Endive Cassar

Bone-In Filet Mignon, and Roasted Beel Wellington (served
for two) with Glazed Carrots and Bacon-wrapped Green
Beans; a3 well as the aption of ardaring an Iced Seafood
Tower (for an add-on price of $75, served for two).

Guests can end the meal with swaet, decadent desserts like
Classic Chocolate Cake, Pecan Tart with Baurbon Whiskey Ice
Cream, of the holiday favorite, Eggnag Brolte with Brandy,
Nutmeg, and Fresh Cranberry-Nutmeg jam.

The el 1 Griced B 5110 par perdon or 155 for chidien 12
and undar. Reservations can be booked on

14 ras81 By The W
and a bex el Ver

PENDRY - THE LOVE OF F0OD

£150 Dinner Credit at Walfgang Puck's Ospers

Erjoy a petaway at Panry West Hos
iUige i 8 $150 GennaP Sredit 10 O
0 rassionsl meal s served gany
DR e AN fo R b e ol A

MONTROSE AT BEVERLY HILLS

Boak fo n..nmr.m..,m...

upprade, champagne, chogslates, and
et Afmte ol e

ntary suite upgratie,
o 3 b

weorgettahie memories with your special samease.
MORE INFQ & 10 MAKE AESERYATIONS

PAGE 26

Two holiday promotional
guides still to come in
fiscal year 2024-2025.

1. WHCC Pride Guide
2025

2. Summer Sundries
Guide - everything you
need to look & stay
cool this summer!




Other Events

Art Inspired By The Lyrics Of Legendary Songwriters
S on g W or d A r-l- H ouse Rock, Punk, Hip Hop, Country, Blues, Folk

Song-Word Art House curates and produces
art exhibitions inspired by the lyrics of
legendary songwriters.

Art inspired by the lyrics and Louis Armstrong song title “A Kiss to Build a Dream On”

June 29, 2024 - August 15, 2024 I A428 SECS Kk T LGPOUP

416.00 DRCH DOOR 7 16.00
5

SEC 5 [THE UNIVERSAL AMPHITHEATRE

o o . . . . K 11x PRESENTS
Sounds Of Sunset” a collection of original art inspired by KK T M A D ONNA
songwriters who have played and partied on the Sunset Strip. IR 0 REFUNDS =7 NQEXTEANGE

ZIMARS [SUN APRIL 7651985 8: 15PH Y.

Featuring songs by: The Beatles, Led Zeppelin, The Rolling Stones, VINTRGE COMCERT TICKETS
The Doors, Steppenwolf, John Lee Hooker, Childish Gambino

(Donald Glover), Coolio, Biggie Smalls, John Lennon.

Come see this and other paintings by LA artist

Opening Night Party
September 12th 6pm - 9pm
AllA A A . Song-Word Art House
Artwork by: Filippo Fiumani, The Blenqg, Lucky Luie, Peter Horvath, 8912 W Sunset Blvd

DeVon, Jerome Rochette, Niki Hare, Stanley Silver. I

SONG-WORD ART HOUSE PRESENTS

g

ROCK N’ ROLL RAPLHS

Come see this and other paintings by LA artist

Michael Gaines
Opening Night Party
September 12th 6pm - 9pm
Song-Word Art House
8912 W Sunset Blvd

ANDAZ WEST HOLLYWOOD HOTEL

Two unique collections that tell
nostalgic rock and roll stories
from two different points of view.

OPENING NIGHT LAUNCH PARTY
AUGUST 22, 2024
&PM - 9PM




Other Events

Barcrawlerz

Barcrawlerz brings its nationally

\“L\.‘ | BAﬁéRAWLETRm;,
N

REGISTRATION - THE DEN OM SUMSET
REGISTRATION HOURS - FRI GPM-11PM | SAT APM-10PM | THURS SPM-11PM

recogmzed Themed b(]r' CI’OW| Barcrawlerz.istheofﬁcial
Sunset Strip Bar Crawl
experiences to The Sunset Strip like no other.

Trick or Drink features
The Best Drink Specials
and The Best Bars in Town.

with annual activations for
Halloween, St. Patrick’s Day, and
more.

These events, part of a multi-city
series held in major nightlife
destinations across the country,

PLEASE NOTE DAY & TIMES THAT RACH BAR IS RUNMING SPECIALS

feature curated drink specials \ =
. . : OFFICIALSUNSETSTRIPY &
and coordinated programming HALEOWEEN BAR CRAWT™ SOAYS

across several local venues— : ' P LA NN
o ) ' 7 X thisHalloween!

providing a festive draw for S = Tices: From #1842+ _

. . e 5 > Register & Wrist Band Pick-up at The DEN
attendees and reinforcing The B AANGS \b\ on Sunset: 8226 Sunset Bl, WeHo
Strip’s vibrant, event-driven ' an! This s THREE DAY BV

&: Fri, Oct 25: 6PM-2AM (Reg 6PM-11PM)

Ccu | -t ure &: Sat, Oct 26: 4PM-2AM (Reg 4PM-10PM)

_ &: Thu, Oct 31: 6PM-2AM (Reg 6PM-11PM)

SATURDAY MARCH 15TH / MONDAY MARCH 17TH, 2025
REGISTRATION AT THE DEN ON SUNSET: SAT 2PM-8PM / MON 6PM-11PM

THE DEN ON SUNSET ) SADDLE RANCH CHOP HOUSE

8 et Blvd 8371 Sunset Bivd

SAT 2PM-2AM SAT 2PM-2aM

MON 6PM-2AM MO

%8 Green Beer (House) %7 The Fizzy Lepreffaun (Shot)

$9 Guinness Tall Bey $10 St. Patrick’s Punff (Cocktail) $15 St. Patrick’s Cocktail
$10 Jameson Irish Whiskey

$10 Pot O Gold Shot WOKCANG SkYEBAR AT MONDEIAN

(eish Whiskey, Lernan, Heney, Geld Flakes)

ns:.:lnzu—nl"s:sl[‘vu‘ccar ::anmnr SAT 2PM-2AM SAT 2PM-2AM

$12 Irish Mule MON & M MON 6PM-2AM

%5 Egg Roll (2) 47 Beer
UGHTY Pré $7 St Patrick Green Beer $9 Wine
%10 CA Roll $12 Well
- $10 Fr Chicken Dumpling (6)

MON SPM-2AM $10 Irish Gold

%5 Canned Beer $10 Irish Maid

$10 Lucky Piggy shots $10 Irish Mule _

$10 Well Drinks $14 Sp Tuna Crispy Rice (6)

§
>
-
F

MONDAY, MARCH 17TH

$5 Draft PBR
%5 Skyduster Lager/ IPA
%10 Margarita

SUNSET STRIP

PME SIYBIOH JuasID

Santa Monica Blvd.

PLEASE NOTE DAY & TIMES THAT EACH BAR IS RUNNING SPECIALS



Street Pole Banner

Program

This year, the Sunset Strip BID re-negotiated a multi-year contract with Swing Media
to source sponsors for the banner program at $30,000 a month through June 2028.
We are in our sixth year of working with Swing Media on the banners.

\\\\\\\ N\ =

e WHCC, who manages both District BID contracts, I
has entered into a 3-year contract renewal with a
vendor to solicit sponsors that are brand
appropriate for The Sunset Strip District "

thosunsatetrmcom

e Provides $30,000 per month to support marketing
and promotion in the District, or $360,000
annually

e Allows opportunity for up selling the fees for
World Cup, Super Bowl, and LA2028 Olympics




Financials To Date
July 1, 2024 - June 30, 2025

REVENUE ACTUAL + PROJECTED

Assessments FY 2024-2025 $ 200,600
Banner Program $ 360,000
Trolley Funding $ 75,000
Bank Balance $ 634,863
TOTAL INCOME & FUNDS $ 1,270,463

* Assessments FY 2023-2024: $224,460. This amount is for comparison only and has not been included in the TOTAL
INCOME & FUNDS amount listed above.

EXPENDITURES ACTUAL + PROJECTED

Administration & Operations $ 120,000
Social Media & Marketing $ 255,000
Public Relations $ 32,000
Programs & Events $ 163,675
TOTAL EXPENSES $ 570,675

-* These numbers reflect actual expenses to date (March) plus projected expenses through the end of this fiscal year,
June 30, 2024.




THE

SUNSET
STRIP

Fiscal Year

2025-2026
PROJECTIONS

July 1, 2025 - June 30, 2026




Overview

Established in 2001, The Sunset Strip Business Improvement District (SSBID) is
funded through business-based assessments, with fees structured by business
type. Historically, the majority of the budget has supported "clean and safe”
programs tailored to the nightlife economuy.

Today, The Sunset Strip remains an international icon, but its identity has
evolved, with luxury hotels, high-end retail, and fine dining redefining the

experience.

In response, the Board is considering a reassessment of the BID’s structure to better reflect
the current business landscape. The City has provided cost estimates for a potential
feasibility study, which the Board is actively reviewing.

Since April 2020, the West Hollywood Chamber of Commerce has managed the SSBID,

providing administrative leadership and supporting strategic initiatives to strengthen the
district.

.
1.53. : tﬂiﬁ




Situation

Analysis

While the Sunset Strip’s legendary reputation still draws attention, businesses
face mounting challenges. Pedestrian activity is low, and closures —
particularly on the east end — have left parts of the Strip under-activated.
Meanwhile, businesses along the central and western segments are working
to sustain the Strip’s status as a world-class destination.

To revitalize the district, the SSBID and its partners are developing immersive
programs and curated experiences that blend the Strip’s rich history with its
modern luxury appeal. Upcoming initiatives tied to global events such as the
World Cup, Super Bowl, and LA2028 Olympics — including the Halloween
Spooky Trolley and Vinyl Wax Pop-ups — aim to boost marketing value,
attract sponsorships, and increase customer traffic. However, continued
support is needed to drive business recovery and resilience.

Partnership with the City remains critical. Investments in wayfinding signage,
murals, landscaping, interactive street features, and gateway monuments will
enhance the visitor experience. The updated Billboard District policy also
promises to reenergize the Strip with added media interest and creative
pedestrian engagement.

With strategic investments, creative programming, and renewed
collaboration, the Sunset Strip is poised for a bold new chapter as a global
destination.

Sunset Strip has changed and we must

change with it.




Assessment

Structure

The Sunset Strip Business
Improvement District is divided into

16 separate business classifications.
These classifications are limited to

Nightclub/Bar or Adult

the following businesses: nightclubs,

1. Occupancy 600 and above $ 500 b .

2. Occupancy 250-599 $ 500 ars, adult businesses, hot.els,

3. Occupancy 100-249 $ 500 restouron.ts, and other, which |

4. Occupancy 0-99 $ 500 includes liquor stores/convenience

stores with liquor, valet parking
services, and retail stores. Each
business classification receives an

5 All Room Count 120+ $ 500 assessment level directly related to
6. Room Count 0-119 $ 500 the level of service received from
the District.
As provided by state law, The
7. ABC 47/48 & Occ. 450 & Over $ 500 Sunset Strip BID assessment levied
8. ABC 47/48 & Occ. 275-449 $ 500 shall be made at the time and in the
9. ABC 47/48 & Occ. 175-274 $ 500 manner set forth by the West
10. ABC 47/48 & Occ. 100-174 $ 500 Hollywood City Council in the
11. ABC47/48 & Occ. 0-99 $ 500 ordinance establishing the District.
12. W/O ABC 47/48 & Occ.50 & above $ 500 The City of West Hollywood shall
13. W/O ABC 47/48 & Occ. 0- 49 $ 500 distribute funds collected to The

Sunset Strip Business Improvement
District, pursuant to the

authorization of this plan. Existing
14. Liquor/Convenience Store $ 500 laws for enforcement and appeal of

15. On-Street Valet (per location) $ 500 business taxes apply to the BID
16. Retail Stores $ 200 assessments.




Location &
Boundaries

STREET NAME
Alta Loma Rd
Carol Dr
Doheny Dr
Doheny Rd
Hammond St
Hilldale Ave
Holloway Dr
Horn Ave
Larrabee St
Miller Dr

N Olive Dr

Palm Ave

N San Vicente Blvd

Sherbourne Dr

Sunset Blvd

1200-1232

1032-1033; 1046-1052

11

9201-9209; 9231; 9255; 9329
1020-1026

1011;1030-1036

8731-8756; 8758; 8760, 8762; 8766
1114

1012;1021-1029

1320

1323;1333

1022-1022 1/2

1004;1020; 1022

1104-1112

8222-9220; 9229-9255 (odd only)

| The Sunset Strip Business Improvement District (SSBID)
encompasses approximately 1.6 miles on Sunset Strip in
the City of West Hollywood. The District is bound roughly
by Doheny Road on the west to, on the eastside, to a half
block west of Havenhurst Drive.

The service area includes approximately 200 businesses.
The table above shows the specific addresses found in the
BID’s boundaries.
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The District Map

The Sunset Strip BID boundary (in green) was figured by inputting all the address ranges
above into My Google Maps and then making a polygon shape using lines drawn to
connect the addresses within the City of West Hollywood boundary map (blue outline),
which was taken from a City Boundary XML file on the City’s Open Data page.
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Board of Directors

2024)|2025 The Sunset Strip BID Board Members DA

CHAIR, Brett Latteri, The DEN on Sunset

VICE CHAIR, Lee Maen, Innovative Dining Group

Charles Essig, Silver Creek Development & The Viper Room
Christina Fry, Andaz

Narbeh Ghazalian, Dialog Cafe

Carl Hubbard, Mondrian L
Rod Gruendyke, Sunset Marquis

John Terzian, The h.wood Group
Sol Yamini, Pink Dot / urbn leaf

BID Affiliates

Jason Oppenheim, Oppenheim Group Real Estate

Maria Montgomery, Montgomery Management Co

Jeff Morris, West Hollywood Travel + Tourism

Laura Biery, City of West Hollywood

Paolo Kespradit, City of West Hollywood

Lt. Fanny Lapkin, City of West Hollywood Sheriff’s Department
Sgt. Jason Duron, City of West Hollywood Sheriff’s Department
Erica Leon, Block by Block

Vendor Affiliates WHCC BID Management Team

Canyon Country LA Genevieve Morrill, Executive Director

Lucky Break PR John-Baptiste Godard, CFO

JJLA Nalani Santiago, Programs & Communications Manager

Andrea Entz, Office Administrator




2025-2026

Projected Program of Work

2025-2026 POW

e Robust PR and social media - rebidding social
media for renewal or new company

e Summer on Sunset - in venue promotional
programming (June thru August)

e Vinyl Wax promotion (June TBD)

o Halloween Spooky After-life Transfer Trolley
(Halloween, Oct 31 - Nov 2, 2025)

e Tequila Sunset (May 2026)

e Work with City on wayfinding signage

e LA28 WeHo Arts program development

o Collaborate on City’s Digital Art Program

e Town Halls




Projected Financials
July 1, 2025 - June 30, 2026

REVENUE BUDGET PROJECTIONS

Assessments FY 2025-2026 ¥*$ 51,200

Banner Program $ 300,000
Sponsorship Revenue $ 30,000
Bank Balance $ 699,788
TOTAL INCOME & FUNDS $ 1,080,988

-* This amount reflects what the collection would be with up to a $500 assessment per the Board’s decision

to reduce member assessments for the next fiscal year.

EXPENDITURES BUDGET PROJECTIONS

Administration & Operations $ 120,000
Social Media & Marketing $ 145,000
Public Relations $ 90,000
Programs $ 15,000
Event Production $ 250,000
TOTAL EXPENSES $ 620,000




Where people in LA
are having the most

THE

SUNSET
STRIP

PROPERLY PREPARED BY:

WEST HOLLYWOOD CHAMBER OF COMMERCE FOR MORE INFORMATION
BID MANAGEMENT FOR THE SUNSET STRIP

523-650-2688

thesunsetstrip.com

8232 Santa Monica Blvd
West Hollywood, CA 90046



https://www.thesunsetstrip.com/

