West
Hollywood
In Brief

West Hollywood's receipts from
January through March were 5.3%
above the first sales period in 2015.
Excluding reporting aberrations, ac-
tual sales were up 1.5%.

The increase in general consum-
er goods was due to a onetime de-
duction that understated year-ago
returns. Store closeouts impacted
family apparel while sales activi-
ty dipped in electronics/appliance
stores.  Nonetheless, a recent
opening boosted specialty stores.

Multiple non-recurring events in-
flated positive results in restaurants.
Recent openings in casual dining
and fine dining offset reductions

from closeouts. However, overall
adjusted returns of 8.0% outpaced
regional trends.

Food and drugs posted a gain of
3.2% once onetime events were
removed while building-related
sectors showed particularly strong
performance.

A deduction to correct a prior error
was the lion's share of the drop in
building and industry.

The increase in the countywide use
tax allocation pool contributed to the
overall gain in gross receipts.

Net of aberrations, taxable sales
for all of Los Angeles County grew
2.7% over the comparable time pe-
riod; the Southern California region
was up 3.1%.
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Second Quarter Receipts for First Qnarter Sales (January - March 2016)

SALES TAX BY MAJOR BUSINESS GROUP

$1,400,000

$1,200,000

$1,000,000

$800,000

$600,000

$400,000

$200,000

$0

Restaurants
and
Hotels

1 Oak

Best Buy

BOA Steakhouse
Bootsy Bellows

Boxwood at the
London

Bristol Farms
Cecconis

Christian Louboutin
Craigs

Cvs

Emser Tile
Gelson's Markets
Gracias Madre

General County
Consumer  and State
Goods Pools

Tor 25 PRODUCERS
In ALpHaBETICAL ORDER

Hornburg Jaguar
John Varvatos
Katana

Madeo Restaurant
Maxfield Bleu
Pavillions

Soho House
Sunset Tower Hotel
Sur Restaurant
Target

The Abbey

Whole Foods Market

. 1st Quarter 2015
. 1st Quarter 2016

Food Building Business Autos Fuel and
and and and and Service
Drugs Construction Industry  Transportation  Stations

REVENUE COMPARISON

Four Quarters — Fiscal Year To Date

2014-15 2015-16
Point-of-Sale $13,026,459 $13,483,097
County Pool 1,628,537 1,806,567
State Pool 8,491 9,225
Gross Receipts $14,663,487  $15,298,889
Less Triple Flip*  $(3,665,872)  $(2,898,192)

“Reimbursed from county compensation find
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California Overall

The local one-cent share of the statewide
sales and use tax was 3.1% higher than
the year-ago quarter after excluding

West Hollywood Sales Tax Update

SALES PER CAPITA

remains relatively modest, the year-over-
year growth rate indicates a major
shift in retailing is well underway. In
response, more and more traditional
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sales growth and the weakest general
consumer goods results.

Solid results from auto sales and leases,
transportation rentals, contractor sup-
plies and restaurants also contributed
to the overall increase.

Penney and Koh!’s all reported lower
sales. Each of these chains has estab-
lished a solid web presence in a fight
to retain market share.

Online General Consumer Goods
YOY Percentage Growth

REVENUE By BUSINESS GROUP

West Hollywood This Quarter
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The 5.6% gain in the business-industry 15.0%

sector was bolstered by onetime receipts 10.0%

for equipment purchases related to

alternative energy projects. 5.0%

Most general consumer goods categories . I Food/Drug
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were flat or down, except for specialty
stores, electronics-appliance stores and

home furnishings, consistent with the
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